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TikTok (R1T14A0X)
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ms (1000R%)
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EyeShenzhen (10A0X)
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"Most of the social media, they don't

see the exact place, especially in the
Instagram. For the reason, now |
prefer to watch Meituan. Meituan
also has videos, sometimes it's better
because it already has the link to buy
the food."

Instagram 25

Youtube 16
Tiktok 14

IVEIH 14
s 10
HE 10

EyeShenzhen ]0

SRSShETRER M RUSHER

Ea

‘Because you can do everything
there, so you can communicate, you
can buy stuff you can order stuff. So,
| think it's the most convenient app

here in China."

M RIFESRIR 2 fE NP EAR AL 3R
{IRBfERE:

'l have to use Xiaohongshu, because |
need to look for places to go, for ideas,
and | also want to know more about
Chinese culture because | feel like in

Instagram, you cannot really see that,

it's very out of China."
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I /RN RENFESE, Eﬂmmfﬂ/uﬁmm‘é (R0FEMisn, RIGE)) HITI]

\

@O

NEEEZASERE Htl, REEELNBINGEIEZYT KE
fmezln NBEN. EEBRRAMA
E NE SR OI2ISBEENTR IR

"They should use more social media, M¥Es, w0

like what foreigners use, because in Instagrom, Facebook, TikTokif
China, there is Xiaohongshu, and YouTube, W KPEETEEN “Z
Dazhongdianping, but foreigners A" BINSENFMMS, B
don't really know much about it, and SHEfrxEElIE (KOL) MiBies
for Xiaohongshu, like these days, RABFRIERISE, B42%=1haR
some foreigners have been just in FIEEE I (KoL) .
Xiaohongshu, but still like Instagram

or Facebook and TikTok these kind of

platforms are used by the

foreigners."

EBEHTZih&E = 2 YouTube

"Have more outreach and
international social media platforms
as a lot of people in this, | mean a
lot of people do not use WeChat or
Chinese social media applications

before coming here to China."

eye shenzhen
o' TikTok
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Traditional media Micre-influencers Others [i#f&]

7N B EEEERESL

BFEEET, "R EreFaoEtEERREL, ENGETEEEERNES
BEVERRIE, 68%BIZHBRTUNILLIS L2 ASEEE, BOS%HZIRR
T EFRMBYEE, MRE28%HI=ZThERTUMSE I THHEIEE.
BT, B/3% N hBNNBFEEECELREBSHHURE, olitx "8k
RBIE" "BERELCIEFR FRIIP, USENBGIESRER., £E8
REBHE, BREERY "BENNEEE+BFEHFPENNS" BESSHIESH
BHESEERL,



T
| =lzpnr muEREEsG
K@

TR "ZER" EmZEER0SEEEIET T, ZAMolfEN R N—iHt "5
SEENPIEIRZS" . & "PEHERERERREXAUNEIIERE" HhE, NEit
Xg) “ZER" IESFEVEREES . MITHRRIIBEEDS I STHEMTIR
o, BEEBEEHFSNE, T&LBRIESEEEFE, FEil8EEREN
SAEREN

B LADHiEESR: ST ‘HRAR”

1) RPN E (5B55%, 2745%)

2) EESHE: SthaEESh, METIEMH, M, RUOHFHERS

xR, EPHiSihadtlREe, XS RELNHEE, HERESRIL, BEEE, i
. ONFER, PIX (BiEREE, 2RI HE, BSEREE, SiS
HrHri8) BReefRE., IEHERWEZS, BEFISNERSE58, I
EEFRNEE. B3H, ZEH. REZHEN ﬁ,ﬁwgﬁﬁ@wog%%mw
£ B BRI ET R A ERPREEANAENE .,

3) ITHEL (48%) ShBNIHR AN E—EBIFTERHE, XEFREFERIHRYIBIA
MESETIAE, YII68MNK, BEERSMITNIESARE, BoHAME1ZE
(M BIUN TS A G B R BENER .

B 55%

o X 45%

FEAMRIDH



B 28 EERsREg

FEEEm, THHAPBEEAERFEMERANI-2NE, SES. MR
MR HE ISP SIEPSHEIHE, nlgESEERA A IRER, Bl
PO NZIERAPRITESHNS IR RIE.

1%

43%
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streaming
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Personal experience | 70%
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school life [N 45%
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(RO EWERIHAIITES 5IREES,

AESEZIHEXT"News and like technology news
sometimes,”

B EihathEYE"international relationships with our
people's ideas. "I do also watch political content and
check it, | check multiple sources.”

A Belarusian respondent focuses on
"news, including technology news
sometimes,” while a Czech student
emphasizes “international relationships

BEH=1HE0S

with our people's ideas."A Russian
respondent (05) adds: "l do also watch
political content and check it, | check
multiple sources.”

IXEENRT] ¢ AE XA /BN RIS SRR ENRES
SRR, RUBEREBENNE, B "REH. Tl
v, BiF” . RERBHMXISThERENNGHEEEE
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"I have to use Xiaohongshu, because | need to look for
places to go, for ideas and | also want to like know
more about Chinese culture because | feel like in
Instagram, you cannot really see that like it's very like
out of China."

(£ ‘iﬁé(ﬁ) DI EE ] EDNRE A\ S A BeE )
EE Zi“‘ R R EFhIMENEZ T A,
[BI= \zﬁéfzw "From WeChat, then you can have
news."
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TS, R ERE RN,
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41%

® Digital services @ Entrepreneurship support
0 Cultural inclusiveness Others: [[E15]
ZHEAIRFERY
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B aEStmERIsREAXRE

shows innovations quick
robot delivery change developing

convenience opportunities flying tencent
« COMpanies

devices 'f/jl_{ huaCIianng| car e
o4 Hcon INNOVAION oger ™%
fUtTi;Z B 1A technology huawei many
tech new fast speed & drones

nature dji flowers

school beautiful jj” market city hurricanes
drone yalley 5'{ architecture P3¢€

slze developed development
universities population young

ARYFERNAA=E

RIELE, ollUEE=SHEaWUR B hEaSRRRIISEE

YIS E—RBIRILAFD : RO IEEBHIERER,

ERRalFEr e, Wk R

SNl =1 =R E=g: SRRl "the Chinese Silicon Valley"

H"technology and innovation"  IEIEERRSE=))
(THIRRI) , BHRAENX—IA

REEZIXI00%,

"tech hub"

(SEZIhEO0S)

"Whenever someone says

Shenzhen, the first thing | (3 D S 2 BRI

can think about is "I think if you Google

Shenzhen, it will be in the
first few sentences about
Shenzhen, it will be
mentioned that it is a
technology hub of China."”

technology.”
(=EEZIREO0)
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ZE=Z 1 EZ"Huawei", "DJI",
“Tencent”, LY\, EsBitEBrhin
(ER—"TMBERVINE= 8], T£21h
SINGNE T EBD,

"When you go to
Huagqiangbei, you can see
many foreigners. If you
want to see where are the

foreigners in Shenzhen, go
to Huagiangbei."

(BMSR%ZhE)

e /INMYEB S~ GoBI AT,
EE—TaRmSE N " RHEEA

740", BRIl AR
mEREEEE, RIS
BRI,

EENRRC, Shallril
BINFD ML 2 SR AT T
A MERRIRF T, HREIA
NEESHE, " 88,
4" PN EERENAINE,

ENEZRERT:"l love
Shenzhen. | redlly love it.

Even if | talk about the
whole China, Shenzhen is

my favorite place. The key
words are very friendly
people and beautiful
environment.”

ZNm=haRII0S

‘KT FREIRIA
HRENRA],. BIAETHINPIE
REANS, BEX—OSFA
SERINHAS, &I MRYE
SIS E, NEEZHIR
RPN r—2 ANRE, Ut
Iy, hhshaiEsl "BRER
ReHE"

"If you speak just like
buildings, but everywhere
you have, you can find
flowers. So | like that
balance in Shenzhen. Like

nature and technology."
(EFEIZIRE02)




(BB EZIRE0312E!
"Shenzhen impresses with
its size. There's a lot of

beautiful old and new
architecture, and the food
is absolutely delicious,”

(I iRy Z YN TS =+
JEE T,

FELEE™, E=thak iRyl
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75 "elEh BRRETEM
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R,
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Al a0 EESh:

, TEHEEHI0IZIE,

"Learn English. Have more English contents.”

VRBNBSEE T ME F TGS BEE NEEHhEs8),

HEShEEN:

"Maybe Shenzhen can have more of English or Englis
content on the roads like genuinely when | because | ca
speak Chinese and understand Chinese, so when | bring

somebody from Indiq, they find it really difficult because
even the boards of the shops are in Chinese."
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SRS Y Reach out to foreigners:

"Hey, tell me about Shenzhen. So people will get the information
more directly.”
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| mentioned, sometimes it's hard to get information about some
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1. Questionaire

Dear Readers/Viewers,

We sincerely appreciate your continued interest in and support for Shenzhen Daily and Eyeshenzhen.
To better understand your needs, we are conducting this survey. Your feedback is crucial and will
influence our content planning! Thank you very much for your cooperation!

Part One: Basic information

1.Gender:

OMale O Female

2.Age:

OUnder18(018-25026-350 36-45 O 46-55(O 56 and above

3.Nationality:

O Chinese O Other (please specify):

4.How do you spend time for cultural entertainment?

O Movies/dramas O E-game O Music/performances O Exhibitions O Others:

5. What types of sports do you like:

O Traditional Sports O E-game O Outdoor exploration O New types of sports

OOthers.

Part Two: Platform Usage Habits
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6. How much time do you spend on social media?

Owithin one hour O 1-2 hours O more than two hours

7.What do you like to see in the social media platforms?

O Entertainment O Teaching courses O News information O Information services

OOthers:

8.In what channels do you think the information is most trustworthy?

O Friend recommendations O KOL O Official accounts of agencies O Traditional media

O Micro-influencers O Others

9.What forms of contents do you prefer on social media platforms?

O Shortvideo O Longvideo O Pictures O Stories/reels O Livestreaming

10.What types of content do you upload onto the social media platforms?

O Personal experience O Traveling O School life O New techs

Part Three: Information about Shenzhen

11.Through which channels do you obtain information about Shenzhen? (Multiple
choices allowed) Domestic channels:

O Print newspapers O TV and radio O Websites O WeChat official accounts O Xiaohongshu/
Douyin/Bilibili O Weibo O Other social media:

International channels: O X (Twitter) O YouTube O Facebook O EyeShenzhen multilingual website
(https:;//www.eyeshenzhen.com/)

OTikTok O Instagram O Others:

12.When you hear about Shenzhen,what are the key words do you come up with?
OTech O Innovation O Huawei/Tencent O manufacturing O environment O Unknown
13.What technologies are you particularly interested in?

Odrones O AIO e-gaming Orobotics O Others:

14 What information about Shenzhen are you interested in? (Multiple choices allowed)
OTechnologicalinnovation O Cultural entertainment O Food O Tourism O Business & investment
O Education O Job opportunities O International exchange activities O Cross-cultural topics
OOthers:

15.What contentonthesocialmediaplatformsinterestsyouthe most? (Multipleselections
allowed)

O News and information O Practical life guides (e.g, visa, healthcare) O Cultural and recreational
activity recommendations O Special reports O Shortvideos or photo collections Others:
Part Four: Open Suggestions

16.Pleaselist the aspects of other English platforms globally that you find most appealing:
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17.0ther suggestions:

Questions about work

1.What is the primary purpose of work?
1)To earn money

2)To achieve self-worth

3)To change society

4)Work-life balance

2.What is your ideal work model?
1)Remote work

2)

3)
4) Gig Economy

home office
Start up business

43







